
WE’VE DONE 
A LOT WITH HP.
WE’D LIKE TO 
DO EVEN MORE.



We go way back. 
We have been working with HP  
on many strategic initiatives and a  
variety of product launches. We’re  
brand makers from Silicon Valley  
who understand the HP brand.  
And we know how you like to work.

Our teams work across disciplines  
and we do it in a way that is agile  
and efficient. We value innovation and 
collaboration. We respect budgets and 
deadlines. And we strive to meet your 
goals. Or do even better.



BRAND LAUNCH

REBRAND

BRAND EXPERIENCE ALIGNMENT

BRAND CULTURE

DIGITAL FIRST
Introducing a new  product or service, an 
entirely new  company, or extending an 
existing brand? Liquid can help you plan 
and design a comprehensive approach to 
introducing a new  brand to current or new 
customers while delivering a memorable and 
compelling brand experience.

Integrating after a merger or acquisition? 
Repositioning to stay competitive? There are 
many reasons to consider rebranding to stay 
relevant. Liquid’s strategic approach ensures 
that the creative expression will reverberate 
throughout your business, inspiring employees, 
customers, and shareholders for years to come.

Challenged in creating a coherent brand 
experience for your customers across the ever 
increasing touchpoints? Liquid can align your 
brand strategy and touchpoints, so that you 
can strengthen the bond between your brand 
and customers.

Do your employees understand and embrace 
the importance of your brand and how it 
translates to them individually and collectively? 
Liquid designs strategies and engagement 
programs so that employees can deliver on 
a brand’s promise and create an authentic 
experience for your customers.

Is the primary way people interact with your 
business through a digital experience? Liquid 
can help you design your digital first experience 
to ensure that you are creating an authentic and 
differentiated brand that will create fans out of 
your customers. 

BRAND-BASED
SOLUTIONS.



TAKE A PEEK 
AT OUR WORK 
WITH HP.

HP Logo Sprout

Spectre

Back-to-School

The Computer is  
Personal Again

Holiday Campaign

Win10

Touchpoint Manager

Instant Ink

Mobility

Elite Studio

LES Fall Campaign

Desktop Mini

BRAND LAUNCH & RETAILREBRAND BRAND EXPERIENCE ALIGNMENT DIGITAL FIRST



HP LOGO
2010 REBRAND

We optimized the HP corporate logo, ensuring that the 
details in the typography were engineered to perfection, 
which is what you would expect from a brand known for 
its heritage of amazing engineering.





Back in 2010, HP introduced a line up of computers as 
distinctive as the audiences for whom they were intended. 
To promote them we created an advertising insert that 
was placed in major media publications, including Time 
magazine’s annual Person of the Year issue.

2010 ADVERTISING

THE COMPUTER IS 
PERSONAL AGAIN





For the 2011 holiday season we designed a retail 
merchandising campaign featuring seasonally inspired 
images that highlighted the best features of HP’s 
computing solutions with humor and warmth.

2011 RETAIL

HOLIDAY





Liquid was tapped to design the brand identity for 
HP’s first multi-surface glass notebook. We delivered 
an award winning logo, a sophisticated visual style, a 
complete photography library, and more.

2012 BRAND LAUNCH

SPECTRE







HP asked us to develop the photographic assets 
needed to support its back-to-school retail campaign 
efforts. We art directed the photoshoots, developing 
a library of images that connects to the youth market 
the brand wanted to influence. Warm and dynamic, 
the photos are reflective of the lifestyle and attitudes 
of today’s active college-age students.

2012 RETAIL

BACK-TO-SCHOOL





2014 BRAND LAUNCH

Sprout introduced a whole new dimension to 
computing. And we were happy to help launch it in 
the retail channel, a project that included the design 
of retail merchandising displays, videos, packaging 
and the out-of-box experience as well as the 
product’s website destination.

SPROUT







HP and Win10 offer superior performance for 
consumers and business customers alike. For the 
launch of the new OS, HP asked us to develop 
an HP branded experience leveraging the assets 
provided by Microsoft with the objective to create 
excitement at launch and encourage adoption.

2015 BRAND EXPERIENCE ALIGNMENT

WIN 10





Liquid was tasked with increasing the effectiveness 
of the website by encouraging downloads of the free 
trial. We created a better customer experience through 
intuitive navigation, an optimized process, and smart 
UX design.

2015 BRAND EXPERIENCE ALIGNMENT

TOUCHPOINT 
MANAGER





The easier you make it for customers to get stuff done, 
the happier they are. And the more they like your brand. 
We helped streamline the set up and subscription 
process for Touchpoint printers and increase conversion. 
In a few easy steps.

2015 BRAND EXPERIENCE ALIGNMENT

INSTANT INK





We were asked to communicate HP’s leadership 
in mobile business technology. We designed a 
website that showcases HP’s transformative, 
industry-leading products and services, offering a 
whole new perspective on mobility.

2015 DIGITAL FIRST

HP MOBILITY





HP wanted to create a more dynamic experience for the 
Elite Studio website. We immediately went to work and 
improved the visual design, developed fresh content and 
integrated social media.

2015 DIGITAL FIRST

ELITE STUDIO





These days security is a big deal for businesses of all 
sizes. That’s why HP asked us to design a website that 
would increase awareness and preference for HP’s 
world-class security solutions and services.

2015 DIGITAL FIRST

LES FALL CAMPAIGN





LES FALL CAMPAIGN

Drive awareness and  preference of HP as a 
leader in security solutions and services.

2015 

DIGITAL FIRST

The systems that make up the HP Desktop Mini are 
small. Yet very powerful. We crafted a website that 
leverages lifestyle shots featuring the world’s smallest 
business class desktops, driving home the point that 
sometimes smaller is better. Way better.

2015 DIGITAL FIRST

DESKTOP MINI



Does everything 
but take up space.



Matt Phipps 
Managing Director 
M	 408.963.9107 
E	 matt.phipps@liquidagency.com

If you would like to learn more about the work 
we’ve done for HP, and how we can help you 
with your next project, just send us an email 
or give us a call.

WE’D 
LOVE TO HEAR 
FROM YOU.



San Jose 
448 S Market Street 
San Jose, CA 95113

Portland 
910 NW Hoyt Street 
Portland, OR 97209

New York 
152 Madison Ave, 20th Floor 
New York, NY 10016 liquidagency.com




